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Belgian audiences and...

Where they consume

What do they pay for

=| How much do they consume
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How do they choose what to consume




Methodology

Sample
* 55,746 European respondents, 18 years and over.
* 2,232 Belgian respondents on socio-demographic characteristics

Questionnaire design

* online survey translated into 22 EU languages

* analysis focused on exploring descriptive relationships across the dataset
& on consumer perceptions, behaviours, and preferences
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1. Where they consume: a shift to digital, on

demand
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News media

What are your preferred sources ofnews? (max 3 options)
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TV (on air, cable)
W Radio (on air)
M Printed press
m Social media (e.g., Facebook, Instagram, X, etc.)
B You Tube or other video websites (e.g., Vimeo, Twitch)
News websites and/ or apps
TV online (on-demand, web, etc.)
m Radio (ondemand and catch-up podcasts)
m Messaging apps (e.g., WhatsApp, Telegram)
H Email newsletters
m | don’tknow/ | am indifferent
Other (please specify):
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1. Where they consume: a shift to digital, on

B¢ Audiovisual

Thinking about watching films, series, news or other types of programmes, how often do you use the
following services?

demand

Traditional TVchannels as programmes are aired

25% 20% 16%
33% 14%

29% 11%
26%

27%

MW At least once a day

At least once a week

Subscription streaming services

18-30 33% 17% 11%
12% 31-40 28% 14% | 10%
6% I 41-50 33% 8% 4% SN

6% | 7% 51-60 22% 8% 5% I S
7% (6% MEEIIN =~ 260 10%  4%4% I R

At least once a month

A few times ayear

B Never or almost never

B | am not familiar with this service



2. What they consume: increasingly more UGC
News media

Where do you primarily get your news?

18-30 14% 18% 28%

31-40 AV 22% 27%

41-50 30% 25%

51-60 42% 28%

a60 55%

® Only from professional outlets
Mostly from professional outlets
Both from professional outlets and social media
Mostly from social media and other platforms

m Only from social media and other platforms



2. What they consume: less ‘serious’ content

What type of programmes do you watch the least and the most ofat home on TVor streaming

Game News

o  Soap Sitcom Series shows, and Stand-  Sports
3  Operas $ reality TV g current up

20 variety’ affairs | comed

10 II shows y
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2. What they consume: genre divide
e Audiovisual

What types of films and series are the most popular in your household?

Crime/
mystery
/thriller

Action/ Comedy

20%
adventur

15% Family,

young
adults Animatio

Sci-Fi/
I n

e
| ‘ Fantasy Drama
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Horror

mance
10% —
Historical
5%

0%




2. What they consume: more international
e Audiovisual

Thinking about what films and series you watched in the last year in cinema, TV, streaming etc, how often did
you watch films/series from:

National * National EU-27
18-30 20% 32% 19% 1830 PR 17% 32% 26%
31-40 28% 31% 17% 3140 39 18% 32% 25%
2150 PREY 17% 34% 23% 41-50 12% 29% 32%

51-60 EJA 20% 42% 25% % 51-60 KEFY11% 33% 30%

a60 12% 44% 27% a60 pA410% 27% 35%

m Never/ almost never Rarely Sometimes Often m Very often
10
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3. What to they pay for: more payments for
susbcriptions, less print

News media

13%

7%

10%

7%

7% [&

11

%

During the last year, did you do any ofthe following? Select all that apply.

7%  11% 39%

oo s e

o ove T

15%

15%

18%

17%

16%

B | paid for one or more digital subscription(s) to a news service

(app/website/newsletter/podcasts)
B | accessed content behind paywalls via my school/university/employer,

etc.
| made one or more one-off payment for an article, app, or e-edition
| paid for one or more print (with or without digital edition)
subscription(s) to a newspaper

B | bought one or more printed newspapers/magazines

B | only used free news content or news services online

None of the above



3. What to they pay for: more premium channels
e Audiovisual

Which traditional TVservices, if any, have you or someone else in your

housechold regularly paid for in the nast vear? *
EU-27

14% 2%
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4. How much they consume: less often, less time
News media

In the last year, how often did you - consume news How much time per day do you spend following the
news?
18-30 23% 26% 20% 18%
18-30 14% 31% 16% = 8% 3%
- 0, 0, 0, 0, 0,
31.40 23% 20% |13 N S— —
4150 0% 1% KB 4150 EINER 279 11%0%
51-60 7RV 329 12% 0%
51.60 19% %% . -
RV 6% 8% 32% 20% 1%
a60 76% 12%  7%19%
B | do not follow the news daily B 0-10 minutes
W Daily Few times a week Weekly Monthly —m Never m 11 -30 minutes 31 minutes - 1 hour
More than 1 hour | do not know / cannot answer

13
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5. How do they choose?: more online sources
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B¢ Audiovisual

What are the main information sources you would typically rely on to help you choose which films and

Social
media

Friend Streamin

s/famil
y

g
services

series to watch?

Search | Tradition

engines/jal TV and
database| radioNewspapey Officia  Blog/  Film Other
s/quides s/ critics / podcas Festivals

SM/sit t
— e --y Ill S

H18-30 m31-40 m41-50 51-60 a60
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What has changed for the younger generation?

They consume more online, on demand content (more streaming, more news from
social media)

They prefer different genres (e.g. horror over historical), less non fiction content
(less documentaries, news and current affairs), more international and user-
generated content.

They have more premium channels (e.g. sports channels) and pay for more
subscriptions and digital content

They consume news less often and for less time daily

They tend to be more open to online recommendations (e.g. social media)



Found this interesting or relevant?
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